
 

 

 

 

 

 

 

Bernard Chaussegros appointed President of Euro Media France 
 

Euro Media France, the leading French provider in audiovisual services, has the 

pleasure of announcing the appointment of Bernard Chaussegros as its president, 

following a board meeting held on Friday, 28
th

 January 2011. Bernard Chaussegros, 

formerly vice-president, will thus take over from Chantal Barry the running of Euro 

Media France. 

 

A specialist in business development with in-depth knowledge of the audiovisual 

sector and its markets, he will seek in particular to carry through the structural 

changes associated with the technological change within the sector, and will continue 

to perform his functions as group strategy director. 

  

48 years of age, Bernard Chaussegros has an accountancy degree as well as a degree in economics. He 

specialises in business development and in particular the audiovisual sector. In 2000 he joined Euro Media 

Télévision, of which he became a shareholder, alongside the three founders Chantal, Jean-Pierre Barry and 

Luc Geoffroy. Projects he was involved with included the process of the acquisition of SFP, VCF and DVS. In 

2007, he worked actively on the integration of Euro Media Télévision and the UBF Group. In 2008, he 

successfully oversaw the purchase of the TPX group and, most recently, in 2010 he carried out the acquisition 

of Italian company 3ZERO2.  

 

Outside of the Euro Media Group, Bernard Chaussegros carries out other roles. He has been appointed to the 

French Accounting Standard Authority since 2008, is an advisor to the French central bank in Créteil in the 

area of media with a three-year term, and sits on the Créteil business tribunal (prevention). 

Bernard Chaussegros is also a Chevalier of the Ordre National du Mérite and of the Ordre des Arts et des 

Lettres.  

 

 

 

About Euro Media France 

 
Euro Media France was born from the merger in 2010 of the companies Euro Media Télévision (created in 1983), 

VCF (Vidéo Communication France, acquired in 2003) and SFP (Société Française de production, privatised in 2001). 

The company has France’s leading set (63 sets – 47,933 m²) and mobile video (24 mobile units) resources. Euro 

Media France provides complete and customised services, from pre-production to broadcasting to cinemas or 

televisions: shoots (variety shows, game shows, films, entertainment, sport & HF, events and institutional), sound 

and video post-production, reproduction, sets, archiving, storage…).  

Euro Media France also offers high-quality technical services such as super slow motion, virtual imagery, graphic 

packaging and 3D.  
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24 units, including 18 in HD 
� 12 OB trucks 

� 5 HF OB trucks in HD 

� 6 HD editing / packaging / slowmotion OB trucks   

� 1 FLY HD OB truck 

� HF motorbikes 

 

 

 

 

 

    

63 sets – 47,933 m
2 

 

� Single-use programmes (variety shows, game shows, 

entertainment shows)  

� Multiple-use programmes (feature films, TV dramas etc.) 

 

 

 

 

 

� Filming (equipment hire) 

� Post-production 

 

 

 

 

 

 

       

� High Frequency (HF) 

� Content enrichment 

� Content management 

� Play-out 

� Engineering and integration services 

� 3D filming and broadcast 

 

 

 

 

 

 

 

 

 

 
Find out more: 

Lucie WIBAULT : lucie.wibault@euromediagroup.com – Tel: + 33 (0) 1 49 83 44 02  

� www.euromedia-france.com 

Additional services 

Mobile units 

The studios 

High-end specialised services 


